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Why Write a Book? 

The Unmatched Benefits of Being a Published Author for Entrepreneurs, 

Executives, and Other Successful Professionals 

ne of the most effective growth initiatives for entrepreneurs, executives, and other 

professionals is having your own book. In fact, many small business marketing experts 

say that becoming a published author is the most impactful thing you can do to 

position yourself as the trusted expert in your field. 

As a published author, you’ll be able to leverage your standing as an “author-ity” to substantially 

grow your personal brand, business, and income. Moreover, your book will allow you to extend 

yourself by serving as a high-level, virtual sales force for potential clients you may not be reaching. 

It will also help you attract first-rate strategic partners and employees. 

In business, visibility and credibility are two of your most critical assets. Publishing your own book 

shows a high level of confidence in your field. It is your stamp on the subject, providing you with 

an avenue for using your knowledge to prove to potential clients that they can place their confidence 

in you. 

Every day, millions of readers browse Amazon, Kobo, Barnes & Noble, Google Play Books, iBook, 

and other book retailers, both online and physical. Many of those readers also subscribe to services 

such as Kindle Unlimited; books in Kindle Unlimited account for 80% of the top 100 bestsellers 

on Amazon (Kowalczyk, 2020). Despite the vast information available on the Internet, people still 

love learning and gaining valuable information from author-ities in the form of books. 
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These readers browse sites like Amazon and Kobo daily. They might be potential clients who may 

not otherwise search the web for the product or service you offer. Your published book provides 

you with a path to finding these clients. 

Not only will publishing your book help you extend your reach to potential clients, but readers can 

also apply your knowledge and insights, reinforcing their brand loyalty to your business. Clients 

want to relate to a brand, and they want to know that the person they are listening to understands 

the topic at hand. Proving that you possess in-depth and valuable knowledge to a potential client is 

easy because you know your field or specialty; your book gives clients easy access to your expertise 

and the power to absorb that knowledge at their own pace. 

Books are a staple in cultures all around the world. According to Statista, as of year-end 2020, global 

annual book sales currently run about 650 million units for print books and 335 million units for 

eBooks. And, while brochures and other sales literature frequently get thrown in the trash bin, the 

vast majority of prospects who receive a copy of your book will not think of throwing it away. In 

fact, many recipients will keep your book in their office or home – perhaps even on their desk!  

Books have lasting power, and when a potential client sees your name attached to a book, it resonates 

with them, providing a visual reminder that the author has high-value expertise that warrants 

publishing. Clients are more willing to pay the premium fees you deserve when The Trusted Expert 

in the given niche requests them. Simply put, your book will help make price objections vanish, so 

you’ll be able to make more money with less work. 

Today’s business and other leaders know the power of being a published author. Business Magnate, 

Bill Gates; Hedge Fund Manager, Ray Dalio; Private Equity Titan, Stephen A. Schwarzman; Tech 

Leader, Sheryl Sandberg; Realtor, Barbara Corcoran; CPA, Sandy Botkin; Plastic Surgeon, Andrew 

Jacono; and Entrepreneur, Gary Vaynerchuk all know the tremendous power of being a published 

author. But, it’s critical that your book is crafted professionally and that you take action to make 

your book a reality. In Vaynerchuk’s own words, “Writing a book works if you write a good book. 

Just write your book.” 
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The Return on Investment of Your Book Will Only Increase with Time 

Your book will prove its worth to you again and again, as it can continuously help you increase your 

personal brand, sales, and income. Your book will become the cornerstone of your content 

marketing strategy – an “evergreen” piece of content that your competitors will find very hard to 

overcome. Your published book will exist on the web and in bookstores and the offices of readers, 

existing clients, and potential clients for years to come. We cannot overstate the value of a potential 

client finding your service by discovering your book.  

The power of that feeling – the feeling a person gets when they discover or learn something – is 

more significant than any standard marketing tool can provide. The reader found the resource (your 

book) or was given the valuable content you authored without any hard-sell tactics involved. If a 

person takes the time to read or peruse your book, it’s due to their own interest. What’s more, 

educated clients make the best clients – the type of person who takes the time to read (or at least 

skim) your book is also the type of person who will more fully understand and value the services 

you provide. 

The book does the work for you; when prospects read your book, the exposure to you and your 

service causes natural goodwill. This method makes it more likely that the reader will become a 

client. Not only will they potentially become a client “on their own,” but they are also likely to share 

the source of knowledge they have found with their colleagues and other business associates. 

You might say to yourself, “I am not a writer” or “I don’t have the time to write a book,” but that 

should not stop you. High-impact books written by ghostwriters are far more common than you 

might think, and the ghostwriting field is growing and becoming more popular. The price for hiring 

an experienced ghostwriter is typically in the $35,000 to $100,000 range. (Keep in mind that this 

price is for writing only; it does not include design, production, marketing, etc.) 

An upfront ghostwriting fee is the general rule, and all the royalties that follow from your book are 

yours – save for publishing fees and other expenses if you go the route of traditional publishers. Of 

course, as an accomplished entrepreneur, executive, or other professional, publishing is not about 
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the royalties; it’s about growing your brand and winning new business. Your book shows potential 

clients how invested you are in your field via a tangible and time-honored work product. The 

bottom line is that as a published author, you are The Trusted Expert in your niche. 

A Book is Branding in Physical Form 

Your book is the most impactful item you give to potential clients, as you are sharing your precious 

knowledge with them for free. A book produces a far greater positive effect on prospects than a 

brochure, article, or any other standard piece of sales and marketing literature. People want to feel 

valued, and when clients and potential clients receive a free, high-value resource, such as your book, 

they are more likely to invest in it – and in you. 

Your book should serve two primary functions. 

1) It is the Ultimate Expert Status Creator. 

Nothing can position you as the author-ity in your field like a published book. As a small business 

owner, executive, or other professional, your goal in publishing a book is not to sell copies – 

although that’s a bonus. Your primary objective is to show the world what you know to lead your 

niche as The Trusted Expert.  

When you give away your book for free at conventions, meetings, seminars, webinars, or other 

events, it will serve as your top salesperson, generating valuable business for you. The clients and 

prospects who receive your book for free will tell others about your service, leading to increased 

sales. Moreover, your book’s listings on Amazon, Kobo, Barnes & Noble, and other online retailers, 

as well as its presence in bookstores, provide ways for potential clients to find out about your service, 

and they do so by obtaining your book. 

You can use the content from your book in many ways by “carving up the turkey” and creating 

numerous articles, blog posts, and papers. For example, showcasing your book on your website and 

providing sample chapters online will drive interest, increasing lead flow and sales. Your clients who 

review your book through the resources available from retailers will also drive interest in your book 

and increase book sales. The investment in your book will not be static. 
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2) It is an Asset for You to Expand Your Reach. 

Your book grows your brand through you and your clients. When your book sits on a client’s coffee 

table, bookshelf, or office desk, it becomes a talking point, a way for your reach to expand without 

your physical presence. Your client becomes an avenue for attracting other clients to your company. 

When clients read your book and share the knowledge they have gained from your experience and 

expertise with others, they create a conversation that organically drives interest in and visibility to 

your brand.  

Here are some statistics via Invesp that highlight the critical importance of developing trust and 

your author-ity status: 

 90% of customers read online reviews before visiting a business; 

 88% of customers trust online reviews as much as personal recommendations; 

 Customers are likely to spend 31% more on a business with excellent reviews; 

 72% of customers will only act after reading a positive review. 

Here are some additional statistics via Medium: 

 94% of online customers read reviews before making any purchasing decisions; 

 95% of shoppers read reviews before making a purchase; 

 When a product has reviews, the likelihood of it being purchased by customers increases by 

270% over products without reviews; 

 For a higher-priced product, this likelihood increases to 380%.  

The number one method that sells any offering is client reviews – and client reviews given to 

prospects via word of mouth from associates are the highest value reviews. A client who owns your 

book is a living customer review; often, they are a trusted source, reviewing the book to people they 

know. When your clients apply your knowledge to their lives, services, or businesses and see the 

results your book generates, they become advocates for your expertise and an invaluable asset to 

your brand, with your book driving their interest home. 
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Publishing a Book is an Established Method of Increasing Reach, Visibility, 

and Credibility 

As previously mentioned, many successful entrepreneurs understand the remarkable power of 

books. In addition to the business leaders referenced earlier, we’d like to point out several additional 

individuals who are published authors. Richard Branson, Jack Welch, Meg Whitman, Michael 

Bloomberg, Sam Walton, Jen Sincero, George Soros, Phil Knight, Kim Scott, Robert Kiyosaki, and 

Reid Hoffman are just some of the successful leaders who have shared their knowledge and insights 

through their books. While these individuals are incredible success stories – and most of them were 

before they published their books – they still understood the value of writing and publishing books. 

Publishing a book gives you a massive advantage over your competitors who don’t have books. In 

potential clients' eyes, a book certifies your name, acting as tangible evidence of your success and 

knowledge. As a buyer, whom would you prefer to work with – the thought leader who literally 

wrote the book on a given subject or some other person in the field? 

Just as a business with favorable client reviews leads to better sales than a business without, the same 

line of thinking applies to an expert providing a service. Your book is proof of your high-value 

expertise, and your decision to write a book, versus your competitor’s decision not to, speaks to 

both the depth of your knowledge and insights and the greater effort you have put in. The vast 

majority of people simply won’t put in the time, energy, and/or money required to become a 

published author. 

Your book is not only useful for revenue and client engagement; this high-value asset is a culture-

building tool, guideline, and inspiration for your team – something that your team can proudly 

display to others. Your book is proof that you know the essential details of what you offer. As a 

result, you’ll find it easier to attract world-class employees and develop promising strategic 

partnerships with other professionals and companies. 
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How to Author Your Book if 

You Want to Write It Yourself 

f you feel comfortable as a writer and want to grow your business by becoming a published 

author on your own, the steps in this section will walk you through the process. It might 

sound daunting, but the process of writing a book, while time-consuming, ultimately comes 

down to a sequence of easy-to-follow steps. 

Brainstorm Concepts for Your Book 

Take some time to consider what you want your book to accomplish. Do you have a specific message 

you want to communicate with members of your target market? Do you want to teach your potential 

clients how to do something? Keep your goals foremost in mind. 

Consider your area of expertise. Do clients often turn to you for advice or information about a 

specific area in your domain? Next, think about what makes you feel the most passionate. Find 

where your expertise and passion intersect. This intersection point is generally the best focus for 

your book because you will be speaking from a well-informed position while ensuring that you tell 

your readers something that is both highly valuable and engaging. 

Consider who your readers will be (i.e., individuals within your target market) and what they most 

want or need to know about your topic. Keeping your potential clients in mind from the beginning 

will inform the structure of your book and your tone. Most importantly, it will ensure that your 

book's content is useful and interesting to your target audience. 

I 
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Research Existing Books on Similar Topics 

It is okay if another author has already published a book similar to yours. It just means there is an 

existing audience for the topic. Take this as an opportunity to consider what unique spin and 

information you can provide. What can you add to the conversation? Look for gaps – you’ll be able 

to fill a need. You’ll also have the opportunity to produce a book that is, to many readers, superior 

to the one that already exists. 

After deciding on a concept, take time to sit with it. If it is the right idea, you will find yourself 

brainstorming chapter ideas, already feeling excited to write about it. However, if the mere thought 

of sitting down and writing about your topic already feels like work, consider whether it is the right 

concept for you. Writing a book will take substantial work, but choosing a topic that motivates you 

will inspire you to dig in and makes the writing process much more fulfilling. 

Create an Outline for Your Book 

Start by brainstorming the major topics you will need to cover to deliver your message to your 

audience; then, organize them into a logical sequence. These will be your chapter/section titles, and 

they will serve as your main outline. Your outline can have as much or as little detail as you want. 

It does not have to look pretty – just make sure it includes the essential information. Remember, 

you can deviate from your outline down the road. This step is mostly a favor to your future self, so 

you have something to refer back to as you write. 

Write Your First Draft 

Time to sit down and start writing. Keep in mind that this is just a first draft; nothing has to be 

perfect right now. Focus on getting the ideas in your outline down on paper. You can do this by 

following the outline from start to finish, or you can jump from topic to topic – whatever tactic 

makes it easier for you to get words on the page on a consistent schedule. For many, it’s good 

practice to schedule writing times each week; perhaps 8 am to noon on Saturdays and Sundays will 
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be your time to write. However you choose to proceed, the fundamental goal is to write out your 

thoughts. 

Revise and Rewrite as Needed 

After you finish writing the first draft: 

 Take a break from looking at your manuscript – at least for a few days; 

 When you are ready, read your first draft with fresh eyes; 

 If you start to feel stressed, remember that no first draft is ready to publish. 

After reading the entire draft through, it’s time to start editing. Firstly, focus on any significant 

changes that need to be made, such as substantially rewriting parts, rearranging chapters, or adding 

sections. Ensure every section contributes to the book’s overall message and that the paragraphs flow 

together nicely. When the content matches what you have in your head, start making smaller 

revisions for clarity. 

Hire a Copy Editor or Proofreader to Review Your Book 

No matter how many times you reread your work, you won’t catch every error. Fresh sets of eyes 

are needed. That’s why it’s essential to work with one or more professionals. There are several types 

of editors you can hire: 

 Developmental editors give feedback on your draft as a whole, as well as on how the book 

flows. They may comment on the comprehensiveness of the content, providing tips on 

organization and clarity; 

 Copyeditors/line editors check that the draft is easy to read and to understand, possibly 

suggesting changes to sentence structure, wording, and grammar; 

 Proofreaders check for typographical errors, such as typos, spelling or punctuation errors, 

and repeated words. 



 

14 

You should work with at least one editor, but you may want to hire several (or a single person to 

perform several of the above roles) since different types of editors check for different things. No one 

person can catch every error, and the more eyes that see your manuscript before you publish, the 

greater chance you have of producing an excellent finished product. If you hire multiple editors, 

however, be sure to work with the proofreader last. Typos can pop up at any time during the writing 

process, and new typos can occur during even the smallest rewrites. 

Write Your Introduction and Conclusion 

With the body of your book complete, it is time to write a conclusion. The conclusion is your 

goodbye to your readers, a place where you can sum up what you’ve communicated to them, 

preparing them to carry what they have learned into the rest of their lives. This is your chance to 

leave an impression. 

Next, write your introduction. It might seem counterintuitive to write the introduction last, but it 

is challenging to introduce a book that has not been written yet. Your subject matter, tone, or 

purpose may have changed significantly during the writing process. Even if you wrote an 

introduction as part of your first draft, you will likely want to revisit it to ensure it is still an effective 

prelude to your book. 

If you write your introduction and conclusion after your proofreader reviewed the rest of your book, 

it’s a good idea to hire them again to check for typos. 

Finalize Your Table of Contents 

When developing your table of contents, make sure it is easy to read with the right amount of detail 

for your readers to navigate through your book. For instance, you may want to divide your chapters 

into sections in your table of contents, depending on how long your chapters are. 
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Create a Back-of-the-Book Index 

Creating a back-of-the-book index is a step many people forget about. An index will help your 

readers find the information they need, making it easy for them to refer back to sections of the book 

after they’ve read it. The index will help maximize readers’ use of your hard work, and it solidifies 

you in their minds as a valuable source of information. Often, you can spot an ill-prepared book by 

its lack of a back-of-the-book index. 

There are two ways to go about creating an index: 

 Do it yourself by purchasing an index software program; 

 Hire a professional to develop your index for you. Hiring a professional ensures the index is 

user-friendly and comprehensive. 

The option that is right for you depends on your comfort level with learning new software, your 

willingness to spend the time doing it yourself, and whether you want to spend money hiring a 

professional. 

Finalize Your Title 

You probably considered titles for your book while developing a concept, but the end of the process 

is when you have the best grasp on your book. It is time to revisit your working title to ensure it 

still fits the finished book’s tone, message, and audience. 

Make sure your title communicates your main idea. Readers should be able to know what your book 

is about just by reading the title. Good titles convey the problem your readers face, giving them a 

glimpse of the solution your book offers. 

Search web domains and online bookstore to check that your title hasn’t already been used. You’ll 

want to make sure that you can purchase the domain for your chosen book title. If an existing book 

has a very similar title, refine yours so potential readers don’t confuse your book with another. 
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Remember, your title tells readers why they want to choose your book instead of another covering 

related subject matter. 

Design Your Cover 

A cover is one of an author’s most valuable tools for attracting readers. Your cover design should 

match the feel of your book, as well as be clear and eye-catching. If you are visually skilled, you may 

choose to design your cover yourself in an illustration program, like Adobe InDesign. Or, you can 

hire a talented freelance graphic designer to create a refined, professional look. If you plan to order 

paper copies rather than sticking with eBooks, make sure you write a catchy back-of-the-book blurb 

and design a back cover as well. A great way to further strengthen your book’s standing is to get 

book reviews from friends, colleagues, and well-known individuals to use on the back cover of your 

book. 

There you have it: you’ve authored a book! It may seem like a lofty objective, but if you focus 

on your end goal, the result is a finished product you can call your own. Your book now 

communicates to the world that you have high-value information to share and first-rate 

services to offer.  
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How to Author Your Book if 

You Don’t Want to Write It 

Yourself 

inding the time and the motivation to write a book can be hard work. If writing isn’t your 

thing, there are smart alternatives to doing all the work: hiring a ghostwriter to get the 

book finished or working with a hybrid publishing firm that covers both the writing and 

the publishing. In this section, we’ll take a look at how to go about working with 

ghostwriters and hybrid publishers, as well as how to get your book published. 

Your first option is hiring a ghostwriter. Ghostwriters are experienced authors who will produce a 

completed book out of the ideas you have for your project. Together with your ghostwriter, you can 

deeply engage with them in developing your voice for the project, sharing ideas, and immersing 

yourself in shared intellectual ideas. It’s not a case of you putting your name on someone else’s work; 

this is your project. 

Plus, articulating your brand and experience is an opportunity for further developing clarity. 

Explaining your business, brand, or content to your ghostwriter is an excellent way for you to reflect 

on it. You’ll find the process of working with your ghostwriter to be an interesting, high-value 

project for multiple reasons.  

Every ghostwriter works differently. It may be the case that you and your ghostwriter have a 

particular way of working together that fits your unique project. Some of the general things you 

might expect from working with a ghostwriter are:  

F 
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 An initial consultation to discuss your project with you, allowing you to both determine 

if you’ve got the right chemistry and shared vision for the project. A good fit with your 

ghostwriter is critical;  

 A proposal specific to the project you’ve discussed. Signing the proposal means the project 

goes ahead; 

 A book outline covering the material you’re expecting the book to include, the source of 

which is usually a few interviews conducted between you and the ghostwriter. An outline is 

usually a two-to-ten-page document, which you’ll get the opportunity to revise until it’s just 

right;  

 In-depth interviews with the ghostwriter, who will flesh out the outline into an extended 

outline that can be around ten to 20 pages long. Once again, you’ll have the opportunity to 

revise and adapt the comprehensive outline so that your ghostwriter can work from 

something that encapsulates your project;  

 A book draft that is complete and ready for you to read and amend as you wish! Writing 

the draft can typically take as little as three months or as long as a year. 

Following the completion of a draft, there is a process of author revision and editing that goes on 

with your ghostwriter before publishing. The author revision stage is a chance for you to reword 

things, make sure that your voice shines through, and clarify ideas.  

Ghostwriting a book is typically not a short process. From beginning to end, the project generally 

takes around one year (at Thought Leader Publishing, we help our clients become published authors 

in six months or less). As previously mentioned, according to Reedsy, the typical price range of an 

experienced ghostwriter is between $40,000 - $60,000. The Writer’s Market lists the price range 

for ghostwriting between $36,000 and $100,000. 

Ghostwriters do not always take on research in addition to putting the words on paper, so it is 

essential to discuss the scope of the potential ghostwriter’s services. It may be that you need to hire 
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a separate researcher if your book project requires more research than you or your ghostwriter can 

complete.  

An alternative to hiring a ghostwriter is working with a hybrid publisher, a growing field in the 

publishing industry whereby authors can quickly and efficiently produce premium-quality books. 

One form of hybrid publishing is agent-run, meaning that these publishing companies oversee the 

distribution services. More and more agents are starting their own book publishing companies in 

this format.  

Other publishing houses are dedicated to the hybrid model, meaning they specialize in hybrid 

publishing and have relationships with booksellers and reviewers that can significantly benefit their 

authors. Hybrid publishers may also include ghostwriting services, which means that these 

publishers implement your project from conception to completion. Companies like Thought 

Leader Publishing are specialists in this regard, writing books for entrepreneurs, executives, and 

other professionals.  

The main benefits of working with a hybrid publisher are:  1) the heavy lifting they do for authors, 

including writing, design, and distribution, and 2) the exposure they offer to authors, allowing them 

to break into the writing world much more quickly. So, if you’re thinking about working with a 

hybrid publisher, here are some things to look for:  

They should be experts. By experts, we mean that the hybrid publisher will have a clearly defined 

vision of the kinds of books they want to publish. Hybrid publishing is not a case of vanity 

publishing; leading hybrid publishers should want to publish your book because it is in keeping 

with the mission statement they have for their publishing house.  

They publish using their own ISBNs. A hybrid publisher that has its own imprint and ISBNs 

means that the publisher’s back catalog is available for all to see. It is crucial to make sure that a 

publisher provides the right fit for your book’s vision and reputation.  

They have excellent design quality. Good hybrid publishers provide a high-quality alternative to 

traditional publishing houses. The hybrid publisher you choose should have a consistent set of 
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design standards and quality for their books. The cover design should be first-rate, and so should 

the interior layout. 
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How to Publish Your Book 

Once you have written your book, the next step is to publish it. 

It may seem like another daunting prospect or hurdle, but you have different options available to 

you depending on your objectives. If you choose not to use a hybrid publisher, there are two routes 

you can go down to get your book into the hands of individuals in your target market:  

1. Publishing your book through a traditional publisher, or 

2. Self-publishing your book. 

Publishing through a publisher is the traditional route to getting your books on retailer shelves and 

into people’s hands. A conservative estimate is that only 1-2% of books written are published 

through a traditional route. Having very high name recognition, appealing to a large market, or 

fitting with the publisher’s genre or brand massively increases your likelihood for success.  

Going down this route means that the publisher's services include things like ISBN generation, 

cover design, and interior layout (but your control over the various aspects of your book’s 

production will be restricted). With a traditional publishing house, you may also find that support 

in terms of marketing is low or even non-existent. Traditional publishing houses like to put their 

time and money into works from very high-profile people that will appeal to a broad, massive 

market. 

This traditional publishing model is different from the hybrid publishing described earlier in this 

guide. Some traditional publishers have used hybrid models for a long time, but these tend to be 

one-off deals with individual authors. In other words, the hybrid model is often not considered a 

key part of the traditional publishers’ offerings. Hybrid publishing options are not widely available 

deals, and they are rarely publicized as options for most authors.  
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If you choose to self-publish, you’ll need to shoulder more responsibilities, and you won’t have the 

cache you’ll get from publishing with a reputable traditional or hybrid publisher; however, you’ll 

have more flexibility and save money. Unlike a traditional publisher or hybrid publisher, the legal, 

commercial, and aesthetic responsibilities all fall on you. Some people are not well suited for that; 

others very much enjoy the process. 

To make your book marketable, you need to create a world-class aesthetic both inside and out. We 

might try not to judge books by their covers, but the fact of the matter is that your potential clients 

will. It’s worth investing your time and money to work with a graphic designer specializing in book 

design and layout. First-rate graphic design involves things like the cover of your book, graphic 

placement within the book, how your chapter titles appear, and more. While there is flexibility 

around the size of the book you publish, depending on your content, the most common sizes for 

business books are 5.5 x 8.2” or 5.25 x 8”.  

Another thing you need to do when self-publishing your book is to get an ISBN and a barcode. The 

ISBN is the unique number assigned to your book that allows it to be identified in commercial 

settings. You can get both a barcode and an ISBN from RR Bowker, the world’s leading provider 

of bibliographical information and the United States’ provider of ISBNs. 

Once your book design is complete and you’ve got yourself a barcode and an ISBN, you’re ready 

to print. As a self-publisher, you’ll once again have different options depending on your needs. If 

you choose to work with a book printer, it’s best to work with one of the major leading companies 

to get the best service. Some of the most well-known and reputable printers include Bang 

Publishing, Central Plains Book Manufacturing, Data Reproductions Corporation, Hignell Book 

Printing, McNaughton & Gunn, and Thomson-Shore Inc.  

As a self-publisher, it’s worth knowing that working with a classic book printer will mean paying 

the upfront cost of a substantial print run before you’ve sold any of the books, meaning, as with 

many things in business, that there’s a risk of losing money. An alternative to this is to look into a 

print-on-demand (POD) service, which will produce and ship out your book when your clients 

purchase it.  
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Think of ordering an individual customized item such as a branded polo shirt – POD uses a similar 

model. Print-on-demand companies do not expect you to shoulder the cost of buying a bulk order 

of stock before you know how many people want your product. Naturally, they charge a higher per-

unit price, and it is worth comparing print-on-demand with a more traditional book printer to see 

which is better value for you. If you are interested in a print-on-demand service, companies like 

Lulu xPress are great places to start.  

The best thing about print-on-demand is that it’s a low-risk way of getting your book into print. It 

allows you to try different platforms and products to see which best fits your needs. You want your 

book to look and feel consistent with your personal and business brands, as well as reliably ship to 

clients without hassle. You may need to invest some time and money into researching the different 

products available through print-on-demand businesses, but it is a great way to get started with 

selling your book.  

A Quick Note on Copyrighting 

While we are not legal experts – you should consult your attorney for legal matters related to your 

book – it is crucial to think about copyright. Copyright is automatically attached as soon as the 

book is written, even in rough draft form, so there is no need to worry – you’re protected from 

people stealing your work. Moreover, copyright today lasts for the author’s life, plus seventy years, 

so your intellectual property is in your control.  

However, it is a good idea to register your book online with the US Copyright Office for a $35 fee. 

It is not required but is considered a best practice. Along with this, you should also include a 

standard copyright page at the front of your book (you can look at some of the business books you 

already own for inspiration). Doing these two things will put your mind at ease when it comes to 

your copyright. 

It’s important to note that trademarking does not work in the same way as copyright. There is not 

an automatic trademark attached to the work you produce. If you think that your book needs 

trademarking, we recommend speaking with your attorney, who will further help you.  
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How to Promote Your Book 

Now, it’s time to promote your book! 

You already know by now that publishing a book allows you to share your valuable knowledge and 

insights with more than just your clients. You will be able to reach prospects across the nation and 

beyond as they become more aware of what you have to offer. With the Internet and social media, 

you will be able to promote and market your book to millions of people.  

Think of Your Book as Your New, Ultimate Business Card 

Your book should be used as your new business card to showcase your unique expertise. Give it to 

all of your clients, and ask them to share it with their networks and so on. In fact, give away multiple 

copies to your best clients. You should also give a copy of your book to every single prospective 

client. It’s often a smart idea to offer a free copy of your book (electronic, print, or both) on your 

website in exchange for visitors’ contact information.  

The idea is to create a high-quality lead generation mechanism for your services through your book. 

As more and more people get their hands on your book and learn from it, word will begin to spread, 

and clients will come to you pre-sold.  

Book Reviews – What Do People Think? 

When you give your books to clients, and members of their networks, make sure to request reviews. 

Whether it’s a shoutout on their social media or a written review on Amazon, client reviews add 

additional sales-producing power to your book.  
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You can also share your reviews with potential clients and new readers. Your reviews show that you 

are not only an expert in your field, but your existing clients also value your work. 

Market Your Book and Yourself 

Publishing a book is the ultimate marketing initiative because it gives you the ability to showcase 

your expertise while developing a high level of trust with existing and potential clients. Once 

published, you can market yourself by using the book to get your business in front of prospective 

clients. Here are a few ideas to consider: 

 Conduct talks – Professional organizations, bookstores, and conferences love having 

published authors who are experts in their fields speak at their events. As you promote your 

book and gain reviews, your reputation will start to grow. Conducting talks, being a guest 

on a podcast, or taking part in a speaker series will boost your promotion even more; 

 Guest blogging and book signings – Now that you are a published author, you can offer 

articles and guest spots on other websites that share similar material. You could be a guest 

writer on your local finance blog or medical magazine. Reach out to local clubs, bookstores, 

and other organizations to host a book signing where you can meet readers to spread your 

business. Have a book launch party at your favorite restaurant or some other upbeat venue; 

 Social media and online sales – Make sure to plug your social media alongside your book 

promotions. Promote your book on both your personal and business websites, having a 

landing page for the book itself. Ideally, it’s best to create an additional personal 

brand/author website to most effectively market your book. Leverage your network and 

share on Twitter, LinkedIn, Facebook, Instagram, and Google Posts. Also, be sure to offer 

the book on online platforms as well, like Amazon and BarnesAndNoble.com; 

 Press coverage – Similar to conducting talks, using your book to get press coverage is an 

excellent way to gain more exposure for yourself and your business. Guest-starring on a 
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podcast, having bloggers run editorial pieces on the book, and submitting press releases to 

local and national news outlets are great ways to garner media coverage. 
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Final Thoughts 

f you’ve been looking for the most effective way to take your small business to the next level, 

strongly consider sharing your valuable knowledge and insights with the world by authoring 

a book. Becoming a published author will transform your personal and business brands, 

leading to a new level of growth and professional satisfaction. Current clients will be even more 

proud to work with you – The Trusted Expert – and new, well-paying clients will flow to you pre-

sold. They’ll want the best from the source for themselves, and they’ll be willing to pay for it. 

Why not Take the First Step Toward Becoming a Published Author and The Trusted Expert 

in Your Field?   

Arrange an exploratory conversation with us – give us a call today at 1-800-886-1059 (Monday – 

Friday, 9 am – 5 pm, ET), email us at authors@thoughtleaderpublishing.com, or contact us through 

our brief online form at: 

https://thoughtleaderpublishing.com/consultation-request 

 

  

I 

mailto:authors@thoughtleaderpublishing.com
https://thoughtleaderpublishing.com/consultation-request/
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